ATLANTA REGION

7 / Summer 2009 Regional Poll
L Results

A PLAN 2040 Summer 2009 Regional Poll was taken on July 28, 2009 for the 18-county transportation
planning metro region. The objective of this poll was to gain insight into general public attitudes
regarding the most important issues impacting them and where they feel the region should go from
here regarding planning initiatives and leadership policymaking. Results from this and other discussions
are being considered in the long range land development and transportation planning effort called PLAN

2040.

Summary of Results:

e The Atlanta metro area clearly faces issues of concern. The most important issues appear to be
those of education (for younger respondents with new families) and transportation (for virtually

every demographic group).
e Rail as an alternative is clearly the choice of virtually every demographic group in the survey.

e Majority of respondents view Atlanta Region as having a strong and sustainable economic

future.
e Vast majority of respondents intend to stay in the metro area for the foreseeable future.

Some Detailed Results:

1.  What is the most important public or private investment that could be made for the Atlanta
metro area to ensure that the region remains economically competitive?

Transportation and
K-12 Education were
the two standout
issues. “K-12
Education” polled
41% in 18-29 age
group

W K-12 Education

B Transportation

M Health care

B Technology

B Higher Education

M Retail/other services
Other

Don't know
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2. What is the most important factor for you in deciding where to live?

H Neighborhood safety Neighborhood
safety and livin

M Close to work v y
close to work led

m Close to family/friends in deciding where

one chooses to
B Cost of housing

live.
H Close to shopping/other services
m Other

= Don't know

3. What is the most important action residents can take to ensure the metro Atlanta area has a
sustainable future?

Respondents said that
the most important

W Reduce use of cars

B Reduce water consumptio action that can be taken

to ensure metro Atlanta
m Reduce electricity consumption has a sustainable future
would be to reduce the

B Recycle more use of cars.
H Other

m Don't know

4. What is the most important environmental issue in metro Atlanta today?

B Water availability

B Air quality

Water availability
and air quality.

. 47% in 30-44 age

W Energy consumption i

group viewed water

B Other is most important.

® Don't know
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5. If you were to choose a travel alternative to your car, what would be your first choice?

M Rail

B Sharing a ride

M Bus Rail is the
overwhelming first
choice - the higher the
income the greater the
support: 52% in >$75K.
49% for Rail in 30-44

year olds polled.

m Walking

M Taxi

 Other

= Don't know

6. What is most lacking in the metro Atlanta area’s transportation system?

Across the board B Transit options, like rail

support for transit-
il.
rai H Alternate routes other than

62% of 18-29 year interstates

olds viewed transit m Networks of bike

options like rail paths/sidewalks

B Commuter options like ride
sharing or vanpools

H Other

® Don't know

7. How confident are you that metro Atlanta area will have a sustainable economic future?

71% confident; M Very confident

(72% for 18-29
year olds, 69%
for those 65+)

B Somewhat confident

= Somewhat not confident
H Not confident
® Don't know
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8. Which of the following issues do you most want regional business and political leaders to

work on?

m Economy

B Education

No single issue '
permeates, though B Transportation

the recession is

B Health care
obviously taking its

toll. “Education”
rated 41% among
18-29 year olds.

H Environment

m Other

= No opinion

9. Do you plan to live in the metro Atlanta area for the foreseeable future?

Great news for the
region — 83% responding
“yes” were in the 18-29
age group; 77% in the
65+ category.

™ Not sure

Methodology:
e 654 registered voter responses collected on July 28, 2009
e Valid to the 18-county regional level, margin of error +/- 3.6 percent
e Weighted for age, race, gender and personal income
e Poll undertaken by Insider Advantage/Majority Opinion Research.
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